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Make A Community Impact

ASeek out others
ADevelopa plan/vision
Aldentify an anchor

AGet to work by leveraging
ACommunicate

Alnspire entrepreneurs
ACelebrate

ANo finish line
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About Greenwood

AHistorically textile town

ABelk/JC Penny leave Uptown early €

ABy early 2000, overwhelmingly office
professional & with little weekend

ANo residential in the Uptown; codes
did not allow 29 floor housing

ACode not socially encouraging
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About Greenwood

AGrowing knowledge economy
ASelf Regional Healthcare
AGreenwood Genetic Center

ADiversification of industry base
AFuijifilm, EatonCapsugelVelux etc.

AGrowing retiree base
ALake Greenwood
AWesley Commons
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A 4

Partnership Alliance

SOUTH CAROLINA UsA

The Greenwood Partnership Alliance (GPA) was
Incorporated In 2003 as a public / private
partnership between the County of Greenwood, the
City of Greenwood, the Commissioners of Public
Works, the Greenwood Metropolitan District, and
multiple private businesses.
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Seek Out Others
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Seek Out Others
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Develop A Plan/Vision
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A successful community Be’ part of
plan will be driven from Greenwood’s
the ‘bottom up’ not the future!
‘top down;’ that is not to 2 5.'.3'.,?2'.;.3681‘&.“
say that you can not help I' B 'l’uo
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orchestrated and every
community partner must

be involved!



Develop A Plan/Vision

Elected officials should
participate In the planning
process and ultimately
support and adopt the plan




Develop A Plan/Vision
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Develop A Plan/Vision

Hire the best
engineer,
architect, or
consultant you
can that has
experience In
what you want to
accomplish.




|dentify An Anchor
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|dentify An Anchor
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Get To Work By Leveraging

Self Family Foundation 16%
Individual/Corporate 11%
Other Contributions (Foundations) 2%
City of Greenwood 35%
Greenwood CPW 4%
Greenwood Metro Sewer 5%
Federal Grants 12%
State Grants 13%

Other Grants 1% ~



Get To Work By Leveraging

Because the '
private funding
was In place

first, no one
spoke to oppose
a new 2%
hospitality tax

Greenwood council
OKs hospitality tax

By VIC MacDONALD /H
Index-Journal regional edior

Levying a local hospitality tax
was touted Monday at a Green-
wood City Council meeting as a
way to “keep the ball rolling” on
louns!nmm(llnp upgrades to
Uptown Greenwood.

Supporters of the tax, to gen
erate revenues that must be used
for projects that benefit the hos-
pitality and tourism industries,
said the Emerald Triangle Pro-
Ject could be a benefactor of the
new tax revenues.

The support for the percent
tax on the sales of prepared meals
and beverages in establishments
licensed for on-premises con-
sumption of alcoholic beverages,
beer and wine within the city
helped persuade a majority of the
city council to approve the hospi-
tality tax ordinance on second
and final reading

No one spoke against the tax
during a public hearing

“I eat a lot of meals in Green-
wood, as you can tell,” Housing
Authority Director John Lamb,
of Troy, said. “I would a lot
rather see this type of tax for this
purpose than property tax. It
could be used on a lot of things
that could be overlooked.™

Lamb said in his travels he
runs mto people who have been
through Greenwood and are
complimentary of the quality of
life here. “I would like to s
that continue,” he said. “This
money can be earmarked for
these projects to continue.”

The new tax takes effect April
1. The definition of “prepared
meals and beverages” is prod-

HOW THEY VOTED

The issue before the Greenwood City
Council foliows.

Establishing and collecting a local
hospitality tax on sales of prepared
meals and beverages in establish-
ments within the city.

VoriNG TALLY
Barbara Turnburke Yes
Johnny Williams No
Herbert Vaughn Yes
Floyd Nicholson Yes
Betty Boles Yes
Linda Edwards Yes
Niki Hutto Yes

Key: Yes (voted for
(voted against
sent for vote); A (al

measure); N

ucts prepared or modified by an
establishment and made ready
for consumption under at least
one of the following conditions

B Sold in a heated state or
heated by the retailer;

B Consists of two or more
foods mixed or combined by the
retailer for sale as a single item;
or

B Sold with eating utensils
provided by the retailer, such as
plates, knives, forks, spoons,
glasses, cups, napkins and
straws

The tax does not apply to
organizations exempted from
collecting state sales tax, the
ordinance says

The ordinance mandates an
Interest-bearing restricted
account, the “City of Greenwood
Local Hospitality Tax Revenue
Fund,” to hold the tax proceeds.
Owners of establishments that
don’t collect the tax can be fined
up to $500 or given 30 days in
jail
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Communicate
Schedule Speaking Engagements
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Communicate
SociaMedia

Find us on

Facebook

860

C Greenwood
Calendar

U-P-T-O-WN

A 'Uptown Greenwiood
\gj Government Organization

Eosimescmeeswnancon]  Timeline About Photos Reviews More »
PEOPLE > Status || Photo/Video [5J Offer, Event + - >
e LA = SR
What have you been up to? = . . = .
%ok k% A : 3 A Minute with the Mayor: Rockin' Springfest
5,285 likes ! St Greenwood Calendar 7=
2,584 visit
@ Uptown Greenwood

Robert Stevenson, Trey Ward and 317 other friends v i harlie Ba
like this or have been here
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Communicate

Video Updates

N BT A . PR

CHARLIE BARRINEAU: UPTOWN MARKET

Uptown Market: a progress report

Share this:

Q:.00=¢
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Communicate
Branding/Marketing

The Future is

bright.

In Uptown Greenwood,
live music is a part of the
cultural landscape. With a
growing representation of
genres and venues, music
offers a unique expression
of Uptown’s sense of place.
Music focused series and
festivals include Live After
Five, Music on Maxwell,
SC Festival
Bluegrass Concert, click646
and the Greenwood Blues

of Flowers

Cruise component of the
SC Festival of Discovery. If
you are looking for a small,
intimate venue to listen
to music, enjoy T W Boons
Upstairs, Howard’s on Main,
Buffalo’s Upperdeck, Polo's
Restaurant, Mill House'’s
Maxwell Station and jon
holloway's sundance.

Come grow with
Uptown Greenwood!

UptownGreenwood.com
864.942.8448
m facebook.com/UptownGreenwood
l @UptownGreenwood
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The Future is bright.

Gianpaolo “Geep"” Bonaca and Paul Bartolomeo opened The Mill House at 237 Maxwell Avenue in 2010.
The Mill House's combination of excellent food, lively atmosphere, wide selection of craft beers, and quality
service has been a tremendous success. One illustration of the success is the purchase of the adjoining 235
Maxwell Avenue. The additional connecting space will include more seating and an intimate live music
venue for The Mill House. Geep and Paul are a success story of how a low-interest loan program offered by
the Uptown Greenwood Development Corporation can provide funds for improvements and renovations
to real estate in Uptown Greenwood.

Come grow with Uptown Greenwood!

UptownGreenwood.com
864.942.8448

r_ﬂ facebook.com/UptownGreenwood
' @UptownGreenwood

Explore more, including

Blues legend Mac Arnold returns to Uptown o property for sale or lease:

Greenwood for the annual Greenwood : £
Blues Cruise Thursday, July 11", Details at: RS o

£
www.GreenwoodBluesCruise.com © jon ho}ﬁia,
- {



Inspire Entrepreneurs
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Celebrate
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GREENWOOD, SC

{UPTOWN MARKET 3

GREENWOOD
CHRISTMAS
PARAD
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No Finish Line
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